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I would also recommend 

taking a look at our new 

Salesforce.com integration. 
(Press Release) 

We have a number of events 

coming up that we would like 

you to be aware of and they 

will always be listed in the 

newsletter as well as on our 

website under events.   

We look forward to seeing 

you! 

If you have any questions or 

comments, please email me. 

Ernie LaBara                        

CEO & President                 

elabara@parallaxtechnologies.com 

ñBest in class applications 

turned into great solutions.ò 

I don’t know about you, but 

2010 seemed to fly by.  It is 

hard to believe that it is 2011 

already and we are already 

into the month of February. 

We had a very busy fall at-

tending many events...from 

the ATA Vendor Showcase 

in TX to SOCAP Internation-

al in San Francisco to the 

Global Partner Conference 

for Interactive Intelligence.  

Although busy, it was a great 

time to meet new people, 

engage in new opportunities 

and learn about new and ex-

citing technology offerings 

from our partners.   

I would like to share with 

you that in 2010 Parallax saw 

a tremendous amount of in-

terest and investment into 

Cloud-Based Contact Center 

Applications.  We are seeing 

customers move their ACD, 

Dialer, IVR, Call Recording 

and WFM systems to the 

cloud and maintain local con-

trol and compliance.  Some 

of the questions we are hear-

ing:  How should one quanti-

fy ROI, costs and benefits of 

cloud alternatives in the call 

center?  What are the cost 

drivers of private, public and 

hybrid delivery models and 

how will they evolve over 

time?  Is pay-per-use good or 

bad?   

Parallax along with our part-

ner, Interactive Intelligence 

has seen explosive growth in 

the market adoption of cloud-

based call center applica-

tions.  If your plans are to 

move from legacy based call 

center technology in the near 

future, I would recommend 

looking at Cloud-Based 

Communications as part of 

your discovery.   

A letter from the CEO 

New Speech Analytics PartnerðUtopy 

The Solution for  

Harnessing the Voice 

of the Customer! 
 

With UTOPY Voice of the 

Customer you can finally 

access the invaluable in-

formation contained with-

in customer conversations.   

 

Insights collected in the 

contact center can be 

shared across your organi-

zation—you can now 

bring the voice of the cus-

tomer back into your en-

terprise.  In addition, 

UTOPY arms you with 

accurate and actionable 

data which allows you to 

build predictive models on 

unique drivers of customer 

and prospect behavior in 

your business. 

 

Continued on page 2….. 
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Upcoming Events: 

¶ Remote Agent Summit 

Dallas, TX, Feb 23/24, 

Info 

¶ Enterprise Connect 

(formerly Voicecon)

Orlando, Feb 28-Mar 

3,   Register Now 

¶ Contact Center Assoc 

Conference & Expo, 

Nashville, TN, March 

21-24, Register Now 

¶ Music City HDI, Local 

Chapter April 7, 

Check back for more 

details 

Inside this issue: 
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Interactive  

Intelligence 
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Intelligence 
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ness processes play a huge 

role in determining its over-

all success. 

We would like to introduce 

Communications-Based 

Process Automation —

solutions that focus on the 

automation of the process 

In The Business Worldé 

Processes are what make 

organizations tick.  Some 

processes are horizontal and 

some are vertical in nature.  

In most cases, how well an 

organization implements 

and executes its key busi-

AND the communications 

that drive them.  It proposes 

that we use communications 

technologies and practices 

that have been proved over 

decades in contact centers as 

the foundation for process 

automation.  Click here for 

more info and white papers. 

Page 2 
The Parallax View 

Thought Provoking 

Quotesé. 

άLŦ L ƘŀŘ ŀǎƪŜŘ ǇŜƻǇƭŜ 

ǿƘŀǘ ǘƘŜȅ ǿŀƴǘŜŘΣ 

ǘƘŜȅ ǿƻǳƭŘ ƘŀǾŜ ǎŀƛŘ 

ŦŀǎǘŜǊ ƘƻǊǎŜǎΦέ   

ϤIŜƴǊȅ CƻǊŘ 

òGo confidently in 

the direction of your 

dreams.  Live the life 

you have imagined.ó 

~Henry David-

Thoreau 

άIƻǿ ǿƻƴŘŜǊŦǳƭ ƛǘ ƛǎ 

ǘƘŀǘ ƴƻōƻŘȅ ƴŜŜŘ 

ǿŀƛǘ ŀ ǎƛƴƎƭŜ ƳƻƳŜƴǘ 

ōŜŦƻǊŜ ǎǘŀǊǝƴƎ ǘƻ ƛƳπ

ǇǊƻǾŜ ǘƘŜ ǿƻǊƭŘΦέ  

Ϥ !ƴƴŜ CǊŀƴƪ 

9 Reasons Why Parallax Technologiesé 

When someone new meets us at a conference or a meeting we are asked who we are and what we do.  

So we have come up with a quick overview of why doing business with Parallax makes sense, who we 

are and how we can make a difference .  

#1ðPartnerships and Solutions:  At Parallax we have taken the time to choose partners who are both 

leaders in their field as well as visionaries. 

#2ðWe Understand our Customerôs Customer:  We recognize you buy technology products so you 

can better serve your own customer—turning that superior experience into a competitive advantage. 

#3—Our Experience is Specific:  Over the last 25 years we have focused specifically on the call center 

and the unique requirements for each type of business we support.    MORE... 

 Continued from page 1…. 

UTOPY uncovers and extracts unparalleled insights about 

your customers, products and business processes directly 

from the voice of the customer, and then delivers this in-

telligence throughout the enterprise, directly to the people who can leverage such 

information to maximize Customer Satisfaction, Customer Loyalty and Operational 

Efficiency.   

¶ Improve the customer experience and increase customer loyalty  

¶ Understand in near real-time what customers are saying and thinking, and leverage that  

        understanding to proactively improve the customer experience 

¶ Leverage data gleaned directly from the voice of the customer to help build predictive models     
customer and prospect behavior 

¶ Increase revenue through enhanced sales and marketing efforts  

¶ Identify and implement better up-sell and cross-sell strategies 

¶ Develop products and services that extend the customer lifecycle and increase average revenue               
per customer 

¶ Understand and head-off competitive threats 

¶ Reduce costs by improving efficiency  

¶ Identify and improve ineffective and costly operations and processes 

¶ Facilitate self-service by dramatically increasing visibility into                          Learn More 

(Click here for Case Study) 

Interactive IntelligenceðCommunications Based Process Automation 

http://www.parallaxtechnologies.com/products/call_center/in_cas.php
http://www.parallaxtechnologies.com/products/call_center/in_cas.php
http://www.parallaxtechnologies.com/docs/brochures/parallax/9%20Reasons%20Why%20Parallax.pdf
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http://www.parallaxtechnologies.com/docs/whitepapers/UTOPY/UTOPY_HRRG_Case_Study.pdf


Hosted Contact Center Solutions from Interactive Intelligence 
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/ƘŜŎƪ ƻǳǘ ƻǳǊ   

/ƻƴǎǳƭǝƴƎ {ŜǊǾƛŎŜǎ  ƻƴ [ŜŀŘŜǊπ

ǎƘƛǇ  ¢ǊŀƛƴƛƴƎ ŦƻǊ ǘƘŜ /ŀƭƭ /ŜƴǘŜǊ 

aŀƴŀƎŜǊ ŀƴŘ ƳǳŎƘ ƳƻǊŜΦΦΦ 

CƻǊ ƳƻǊŜ ƛƴŦƻΦΦΦ 

Looking for a reliable and innovative solution for your contact center that can help 

you minimize expenses and, at the same time, improve the quality of your customer inter-

actions?  Understanding the economic balancing act that most contact centers are going 

through, especially during these tough economic times – such as cutting expenses and try-

ing to squeeze life out of existing technology that is outdated – many are turning to what is 

known as Communications as a Service (CaaS) or hosted services.  This pay-as-you-go 

approach allows you to upgrade the functionality and flexibility within your contact center 

without the large expense of purchasing a premise-based solution. 

 

There are many advantages to CaaS, but there are three in particular that have helped 

executives and decision-makers evaluate the CaaS solution: 

 

¶ Minimized Start-up and Ongoing Costs: Premise-based contact center 

solutions can be costly when you consider software, hardware, implementa-

tion services, data center infrastructure requirements, system maintenance, 

and the list goes on. 
 

¶ Advanced Contact Center Applications: CaaS offerings provide for con-

tact centers of any size.  From a few agents to several hundred, CaaS can 

provide features for auto attendant, IVR, intelligent ACD routing, predictive 

dialer, blended inbound/outbound capability, recording, quality monitor-

ing, automated customer satisfaction surveys, and workforce management. 
 

¶ Increased Flexibility for a Dynamic Business Environment: Are you 

concerned about having to ―rip and replace‖ in order to move for-

ward?  With the CaaS model, you won’t need to worry about this.  There 

are flexible deployment options to fit your needs that work within your ex-

isting network and telephony architecture.   
 

It is the nature of the business within a contact center to be able to quickly respond to 

changes in call volume, revenue targets, and customer service levels without adding costly 

infrastructure.  A major benefit of the CaaS model is the ability to scale up and down on a 

monthly basis based on need.  Should your business demand change due to seasonality or a 

promotion, the model allows for rapid adjustments.  An example of this would be adding 

an IVR and more agents to handle the increased volume.  This model also allows you to 

try a new application or feature without making a large initial up-front investment.  Anoth-

er important benefit is the flexible option to move your CaaS-based solution to a premise-

based solution when your business necessitates it. 

 

During these times with communications being top-of-mind, businesses are research-

ing technologies that can reduce costs while helping to improve customer service.  In the 

contact center space, executives are more aware now of hosted solutions and the benefits 

such a solution can provide:   

¶ The opportunity to save money on capital expenses and ongoing support 

¶ The option to try new advanced applications without making a long-term commitment 

¶ The increased flexibility to rapidly adjust to a changing business environment  

 

If you are interested in learning more please email us. 

Interaction Dialer is a 

predictive dialer system 

that pre-integrates to the 

Customer Interaction Cen-

ter (CIC) contact center 

solution from Interactive 

Intelligence for out out-

bound and blended pre-

dictive dialing as well as 

compliance options. 

Announced at Dream-

force 2010,  where two 

cloud computing leaders 

converged, customers 

can now increase em-

ployee productivity us-

ing a single desktop in-

terface between Interac-

tive Intelligence and is 

available at 

Salesforce.com through 

AppExchange.  LINK 

http://www.parallaxtechnologies.com/training.php
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This message sent to you as a 

valued Parallax Partner 

7640 Dixie Hwy, Suite 125 

Clarkston, MI  48346 

www.parallaxtechnologies.com    

Phone: 248-625-3456 

Fax: 248-620-3456 

 

 

 

Parallax Technologies are proud members and partners of:   

 

 

 

 

 

 

 

 

           

 

In today's business climate, partnerships are the backbone of long-term success. 

Parallax has the expertise to deliver world-class solutions, while leveraging partner-

ships with established industry leaders to provide all the necessary components of a 

complete contact center solution. Our trusted, skilled partners take advantage of 

Parallax's knowledge and expertise to deliver products and services to corporations 

quickly and effectively. 

For 25 years, Parallax Technologies Corporation has been completely focused on 

the contact center environment and has been helping its clients to leverage technol-

ogy in an effort to increase customer satisfaction while simultaneously lowering 

operational costs. 

In challenging economic times, it is more important than ever to look for ways to 

control operational costs yet continue to raise the customer experience bar.  Paral-

lax Technologies is a resource that our customers can depend on to assist with 

emerging technologies that will have meaningful impact on the contact center today 

and years down the road. 

 www.parallaxtechnologies.com 

A New Direction in Call Center Solutions... 

http://www.parallaxtechnologies.com/company/industry.php
http://www.parallaxtechnologies.com

